


 Done:
 Verizon buys  AOL & Yahoo
 Charter buys Time Warner Cable
 Comcast buys NBC/Universal
 AT&T buys DirecTV



 Proposed
 AT&T buying Time Warner
 Sinclair buying Tribune TV stations
 Disney buying part of 21st Century Fox

 CBS buying Viacom?







 The media universe is growing
 Average time spent using media increasing
 Simultaneous media use increasing
 Number of advertising/subscription opportunities 
increasing

 As universe grows, consolidation is inevitable





Preparing 
for the 
future



Source: anchormobile.net



Commuting time becomes media time

Source: Mercedes Benz







 Delivery of 4K
 Up to 120 fps
 HDR
 Enhanced audio
 Mobile television
 Need for bandwidth
 Broadcast transition
 Targeted Advertising



 Google Home and 
Amazon Alexa 





Source: Samsung



Source: CNN



 Old buys new
 ESPN buys Five Thirty Eight

 Old buys old
 Comcast buys NBC/Universal

 New buys old
 Google buys Motorola

 New buys new
 Facebook buys Instagram

 Merger of old/new
 AOL merges with Time Warner



Vertical integration

Horizontal integration



 Google
 Facebook
 Apple
 Amazon
 Netflix
 Sinclair
 Tegna
 21st Century Fox 
(what’s left)

 CBS
 Viacom

 Verizon
 AT&T
 T‐Mobile
 Sprint
 Comcast
 Charter
 Altice
 Dish
 AMC
 Lionsgate/Starz



More Info:
augie@sc.edu




